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/ on the opposite bank is <
the door to the dream metaverse!

we're almost there, maybe .

the other keys are
gomewhere else?

But how do
we get there?

Girls, don't panic,
let's go swimming!

Idon't think it's safe..
Does everyone swim by

the way?




In the virtual But we're not

world, probably going to swim

like Olympic in theserags,
champions. . arewe?

Of course,
it's good that we're not

such hairy chugaisters

look like people...
Probably, \\Y/

anymore, but we still

with the knowledge and '

artifacts we have gained,

we are gradually
improving...

/' This gives us

hope that all
these trials

A arenotinvain. A

YEEEEEES!!

)

_—

Why are you scaring me,
and staring at me like that?
Have you gone completely

wait a minute, N
I see something that looks like '\

\ asporting goods store hot far

behind you!

) Where?!! b
T That's great luck, let's go there, 3
—c—c—s=ao—=> maybe there's aboat there!




Holy shit!
wWhere did they
come from?

Andwhereis
the damn
secondkey?
It mustbe
somewhere

amohg these
brands.. ;

Idon't seeanything
worthy here.

o

Things are of
poor quality and
uncomfortable.




/And of course

thereis no guarantee
for these goods.

Thereare some
"No hame" goods here:
unknown manufacturer,
dubious quality.

Lesyk,
look for them, you're
the one who hasg a hose

> 1\ Ihave agood sense

A~ ~ [ of smell, but it's all deaf.
There are no identifying
marks on them.

Brands, or how to say
trademarks correctly, are just

Yes, without

o . : a trademark
signsintendedin business to - S
distinguish goods and y oﬁ —— k
services of some people i
B thard recoghizeit. /

|
/ \\

!

-

2 ) P

~

| ( Are youlooking for ) (’. \\
A, something?

Hi.

Nothing.. I wonder why
Just looking. all the goods in your
store are without

trademarks?

trademarks?



Trademarks those desighations that
give anindividual character to the goods of
certain companies and distinguish them
from those of competitors.

what do these
trademarks
look like?

V Such trademarks
canbe either words -
existing (Apple)
or invented (Nikon),

Maybe .
they are there,

but you don't
see them.

including proper
names (Ford), or letters
(BMW; Mis a visual symbol
of MeDonald's),

slogans (NOKIA Connecting People),
( humbers (#5), pictorial (graphic)
> elements (Audilogo (four rings),

g
L

| B holograms , g g ;
VA S (examples can be seenon Provided that such designations are suitable
credit cards), colors, shape of goods for distinguishing the goods or services of some
1 oF their paékaglng persons from those of others.
sounds (Coca-Colabottle),

(Nokia's tune or
Tarzan's scream),

Thenhow do you o o e
distihguish which goods are | !

smells (horse leather scent for of high quality? I

theinterior of the Mustang car), ete.

After all,

'\ anda combination of the above. /  trademarksindicate N BaemaKs;
e % the level of goods ‘quality '\ well organizeit
and help you to find what you | ——\ for you!

Why are you™\_
clinging to these

( ' "‘:.’ou can <o
_ .tr.ademal'ks.? easily dowithout _

them.

\ want and avoidlow-quality

)\ ones.Youdon't want te
put yourself in
danger.




Don't be silly!
These words cannot be
atrademark!

Youwanted
quality,
sowewrote
you the best
flippers.

You don't
understand
English,
do you?

This octopusis For example,
very smzrt. we undef'stand that, you can't use "Apple"
Suspiclously so for but according to the rules, for apples.
anignorant you can't use a descriptive

trademark for the goods for A

creatare whichitisused.

oh; Tfeund gomakindof

_ computer equipment,
A "100% cotton”label here. \ thisis the most famous

N trademark.

Yeah, N

rubber cotton)

just aninnovative
material,

nothing to say. /

- - It's against
Misleading,  the rules!

that's what!

= \ N For those who are curious, the grounds for
100% - - refusing to grant legal protection for trademarks
cotton are clearly defined by law.




Look at these
scuba goggles!
I'l probably fly like
Schumacher in them,
only underwater.

what did you
expect from
Ighorance?

7 You're muddying \

the waters,
Ighorance!

Are you diluting brands
in your store?

A car company won't
produce scuba goggles, and
you clearly want to play on
their reputation.

May you turh sour!
AndI'lget even
with you,
branded smart guy!




Let's dive after him!
I feel something
- valuable in that chest.




AI, Idon't know
how you manage to be
in the right place at
theright time,
but THANK YOU!




It's all thanks to our
branding super pro.

How could

Ileaveyou Ilike Youre \
in the lurch? the way youmade he" aggerating about |
Ighorance run away. the super-professional.

For some reason,
when writing your program,
you used abunch of brands
without the owners'
permission.

why?
In the real world, we did not
counterfeit any goods.
And in the virtual world,
is there any
protection?

Yes,
thereis! ¢

Trademark
registrationis
the most effective way to
protect abrand.

It gives the owner It makes sense,
the advantage of not because companies
only using the desighation himself, invest alot
allowing or prohibiting others of time and money
fromusingit, to make their
trademark

but also enhanced
protection on the Internet,
the ability to register a domainin the.
UA zone, andincreased opportunities
___ toadvertise his goods.

recoghized and
respected.

[ That'sit!
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Soregistration
ismandatory?
And how long does
the protectionlast?

Yes,itis
mandatory.

And trademark
rights arise only
after obtaining a
certificate, ie.
_afterregistration. _

Such a certificateis valid for And only in
10years andcanbe extended for  the country where
10 years eachtimeat suchregistration

the request of the owner. took place.

That is, you need to register a trademark in every
country where you want to use it.







Lesyk :
igin trouble!
" Help him!




it's
dangerous! |

" Ilitry to
figureit out




I got your branded boyfriend
hd that smart guy with him!

How happy
Iam!

What are you
going to do for me,
tadpoles? '




what's this
light musie?




It looks like
famousbrands. /_~

A/ Butis
| |( somethingwrong
_ with them?

They're probably
fakelogos of
famous brands.

what, 1gnerance,
are youdabblingin
counterfeiting?

Counterfeit products (counterfeit) are products manufactured with a violation of technology
or unlawful use of a trademark, or copying the form, packaging, external design, as well as unlawful
reproduction of another person's goods."
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Damn,
we're back on the same
shore again and the door
is so far away..

Irealized that it was this one,
because all the other trademarks
were fake trademarks,
and this one was extra.

/ Butwehave X
the second key.

In addition,
this particular mark is !
awarning mark '~ Ivanka, how did

thatis \ youguess?

placednext toa
trademark
andindicates thatitis
registered.

That
makes sense.
It's kind of like
aprotection
mark.

=

If you have just filed an application and are still waiting for your
certificate, then you can use the tm mark.

19



But where can
we look for our
Lesyk how?

maybe you can look
inreallife?

And I'll stay with
Melanka to

protect her in case

of emergency.

v

Taras,

Ican't gooutt!

4

To be continued...

/
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